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Linked-Up Thinking
 The Rakuten LinkShare 2013 London Symposium shared 
valuable insight into the ever-evolving world of ecommerce, 
 alongside networking and a fantastic after party!

ore than 400 Rakuten 
LinkShare clients attended the 
annual London Symposium 
at � e Brewery in April – the 
biggest and best to date.

� e event saw the Rakuten LinkShare 
network come to life, with the opportunity to 
meet team members from around the globe and 
build relationships with key clients.

        Already the biggest global a�  liate network, 
        Rakuten LinkShare announced the launch of 
a new Sydney o�  ce during the event,         further 
broadening the online marketing specialist’s reach.

“Clients got to put faces to names and 
meet with our counterparts in Sydney and 
the US, where we have offices in Chicago, 
San Francisco, New York, Tampa and Utah,” 
says Carol Rashti, Marketing Manager, 
Rakuten Marketing.

Delegates also discovered the potential of 
retargeting in a session headed up by Tony 
Zito, CEO of Rakuten MediaForge. Rakuten 

LinkShare acquired the dynamic display and 
retargeting company last year and Rakuten 
MediaForge have already experienced fantastic 
UK growth in the short period of time 
following the acquisition. Its award-winning ad 
technology o� ers a personalised and interactive 
ad experience tying CPA to engagement with 
the ad, which is an exciting new model for UK 
marketers to consider. 

Says Mark Haviland, Managing Director 
of Rakuten Marketing: “Another highlight 
was the Keynote by Ashley Friedlein, CEO of 
Econsultancy revealing the current key trends 
in digital marketing. Ashley really knows his 
stu�  and was able to advise delegates what their 
businesses should be prioritising this year.”

Meanwhile a session given by Orange 
Digital explained the bene� ts of responsive 
web design – websites designed to 
automatically adapt to the size of the browser. 
Orange Digital shared videos of two 24-
hour workshops with Crooked Tongues and 
ASOS Fashion Finder in which they created 
prototype responsive design websites. 

Networking is a pivotal part of Symposium 
and the popular DealMaker sessions o� ered 
sponsors the opportunity to meet their online 
marketing partners.

“We had 29 sponsors each with their own 
stand. It was like a mini expo with lots of 

M giveaways and competitions. Clarins and 
� ierry Mugler gave away beauty products, 
Reiss set up a clothes rail with some items from 
their new collection (and even gave some away) 
and Nectar Luxury tempted everyone with 
gorgeous cupcakes.”

A new feature for 2013 was the Rakuten 
LinkShare University, providing delegates free 

a�  liate marketing training with experts from 
Rakuten LinkShare as well as peer advertisers 
and publishers. 

“� e university proved very successful, 
with around 60 people dropping by to receive 
training,” says Alisa Reichert, Education 
Strategist, Rakuten Marketing.

And after a day of � rst class education and 
fruitful meetings, the Symposium After Party 
o� ered the perfect opportunity for delegates to 
let their hair down and have some serious fun.

With music from the fabulous Earthlights 

“CONGRATULATIONS AND THANK YOU FOR 
HOSTING AN EXCEPTIONAL EVENT. ALL OF 
THE SPEAKERS WERE REALLY INTERESTING, 
WITH CONTENT THAT HAD EVERYONE IN THE 
ROOM HANGING ON THEIR EVERY WORD.”
SHOPZILLA EUROPE

“TO MEET SO MANY PEOPLE IN JUST ONE DAY 
WAS INVALUABLE AND I’M SURE IT WILL HAVE 
A HUGE IMPACT ON  OUR RESULTS IN THE 
COMING MONTHS” EXPANSYS

Boogie Band, a prop-� lled photo booth 
sponsored by Rakuten Loyalty and a celebrity 
red carpet, it was de� nitely a night to remember.

“� e Nectar Luxury Champagne Bar served 
407 glasses of champagne and the dance � oor 
was full all evening. Someone even created a 
limbo line out of straws!,” reveals Carol.

Rakuten LinkShare is predicting an even 
bigger turnout for next year’s Symposium. 
Details will be announced early next year, so 
watch this space!
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